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Good thinGs 
always come  
in four. Graphic. Design. 

Illustration. Concept.
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Past & 
daily 
doinGs
—

A.K.A. The Résumé

work exPerience
ContentCowboys

Graphic Designer

September 2008 – May 2015

Shtick

Graphic Designer

May 2015 – December 2017

GMTM

Freelance Graphic Designer

September 2010 – …

worked for
MTV, Stannah, Proximus, NOXX Antwerp, 

JIMtv, 2BE, Absolut Vodka, Mora, 

Levis,  Samsung,  Stella Artois, Vice, 

Bobbejaanland, Trix, Jansport,  Komrad 

Invasion, Telenet, Antwerpen …

education 
Katholieke Hogeschool Mechelen

Postgraduate in Multimedia

2007 – 2008

Graduated cum laude

Internship with ContentCowboys.Com

Sint Lucas Gent

Professional Bachelor in Graphic Design

2004 – 2007

Graduated cum laude

Internship with De Blauwe Peer

software knowledGe 
Adobe Photoshop, Adobe Illustrator, 

Adobe InDesign, Adobe Acrobat Pro.

lanGuaGes 
Dutch, English, French, HTML, CSS, 

Javascript.
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Plantijn 
hoGeschoolA completely new identity for Plantijn Hogeschool. 

This university college gives students room to 
develop their talent without having them lose their 
identity. The student is at the center of a world 
with three key elements: hobby, school & work. 
Who said school can’t be cool?
—

ILLuSTRATION     GRAPHIC DESIGN     ART DIRECTION

Plantijn Hogeschool

April 2010

ContentCowboys
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bobbejaanlandA completely new identity for the Belgian 
amusment park Bobbejaanland. Hence it’s baseline 
is “The funniest country”, everything had look … 
Well … Superfun.
—

ART DIRECTION     IDENTITy     ILLuSTRATION     GRAPHIC DESIGN

Bobbejaanland

October 2012

ContentCowboys

www.bobbejaanland.be
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komrad 
invasion
Komrads

November 2013

ContentCowboys

www.komradinvasion.com

When the new Komrad collection came to life, the 
identity screamed for a revamp. The heritage of 
the brand reflects itself in the different materials 
used for the branding. Without losing the shoes’ 
(colorful) character of course…
—

ART DIRECTION     IDENTITy     WEBDESIGN
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nok 
nok Nok Nok is a project about teenagers’ many 

feelings and questions. Nine stereotypical 
characters were created, to advise teenagers on 
the Nok Nok website. Among others: a teenage girl 
who wears make-up and is obviously preoccupied 
with her looks, a police officer who ate one too 
many a donut, an octopus-like handyman…
—

ART DIRECTION    ILLuSTRATION     IDENTITy

Vigez

September 2011

ContentCowboys

www.noknok.be



Het klopt in mijn hoofd

Ben je tussen 12 en 16 jaar? Dan is NokNok iets voor jou. 

Je vindt er informatie om je goed in je vel te voelen en om 

positief om te gaan met je dip. Maak jezelf sterk! 

Surfen maar!

Kom eens bij 
ons kloppen:
www.noknok.be
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mora.be
Mora

May 2013

ContentCowboys

www.mora.be

Designing and eating a cervela special at the same 
time still remains quite a challenge. The result: 
a funny and yummy website for Mora and yet 
another overdose of Mora snacks. Bon appétit!
—

ART DIRECTION     WEBDESIGN
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diPasti
DiPasti

May 2014

GMTM

Who doesn’t love a nice and delicious lasagna?  
The branding for this catering service makes 
eating it’s meals twice the treat.
—

ART DIRECTION     IDENTITy
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het staalhuis
Het Staalhuis

March 2015

GMTM

Het Staalhuis delivers top-notch handcrafted 
metal furniture, objects and more. The branding 
made sure each piece had a stamp on it.
—

ART DIRECTION     IDENTITy
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content 
cowboysAn identity created for ContentCowboys.com 

which was completely built around - possibly - the 
meanest skull-cowboy you’ve ever seen. yeehaaa!
—

ART DIRECTION     IDENTITy     WEBDESIGN

ContentCowboys

April 2010

ContentCowboys

www.contentcowboys.com

Illustration by Kristof 

Luyckx
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maes PilsDrinking a few too many beers didn’t result in the 
new website for Maes Pils. Hic. Long days, long 
nights and tons of hard work did… 
—

ART DIRECTION     WEBDESIGN

Alken Maes

February 2014

ContentCowboys

www.maes.be
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maes
radlerMaes Radler comes in two fresh flavours, 

grapefruit and lemon. Choosing between the two 
is nearly impossible. A brand new look for these 
two beers really speeds up the choice though … 
—

ART DIRECTION     WEBDESIGN

Alken Maes

February 2014

ContentCowboys

www.maes.be
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treestar
Treestar

April 2015

GMTM

Live free & code hard. The motto of a one-man 
development studio. No-nonsense branding with a 
touch of rock-n-roll.
—

ART DIRECTION     IDENTITy     WEBDESIGN
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PommePuur
Cro-Magnon

February 2017

GMTM

Handcut fries. Who doesn’t crave them? 
Pommepuur delivers tasty fries. Seems I was cut 
from the right wood to do their branding. 
—

ART DIRECTION     IDENTITy
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inner Glow
Gumit

january 2017

GMTM

Inner Glow promises to balance your day. With 
the help of really yummy, superfood infused 
smoothies and a little bit of branding.
—

ART DIRECTION     IDENTITy     WEBDESIGN
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